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Tea Collection Weaves Customer Satisfaction into its Website with ForeSee Results 

 
ANN ARBOR, MI (April, 2010) – ForeSee Results today announced that it will be 
working with Tea (teacollection.com), the globally inspired designer clothing 
company, to measure customer satisfaction on its website, www.teacollection.com. 
 
“The ForeSee Results solution will be invaluable in helping us understand the interplay 
between offering an engaging customer experience and achieving our online marketing 
and advertising goals,” said Jeff Reichelderfer, Director of Marketing at Tea Collection. 
“We are also looking forward to the findings of the usability team at ForeSee Results to 
help us identify and prioritize specific improvements driven by customer satisfaction 
analytics.” 
 
Using the proven methodology of the American Customer Satisfaction Index (ACSI), 
ForeSee Results determines how satisfied site visitors are with the online channel.  The 
predictive ACSI methodology also shows Tea Collection how improvements to specific 
areas of the site will result in increased satisfaction, loyalty and sales online. 
 
Tea will also be integrating existing clickstream metrics with ForeSee Results attitudinal 
data. The resulting intelligence will help Tea make its clickstream metrics even more 
powerful and actionable.  
 
“Tea’s success in bringing a successful offline catalog, boutique and department store 
and business into the online marketplace has innovation and customer satisfaction at its 
foundation,” said Kevin Ertell, Vice President of Retail Strategy at ForeSee Results.  
 
About ForeSee Results 
As the leader in customer satisfaction measurement, ForeSee Results captures and 
analyzes voice of customer data to help public and private sector organizations increase 
loyalty, recommendations and website value. Using the methodology of the American 
Customer Satisfaction Index (ACSI), ForeSee Results identifies improvements to 
websites and other online initiatives that drive customer satisfaction. With over 44 
million survey responses collected to date and benchmarks across dozens of industries, 
ForeSee Results offers unparalleled expertise in customer satisfaction measurement and 
management. Other clients include: The Children’s Place, American Eagle Outfitters, 
Addidas, GUESS and Aeropostale, among others. 
 



ForeSee Results, a privately held company, is located in Ann Arbor, Michigan and at 
www.ForeSeeResults.com. Connect with ForeSee Results 
(www.ForeSeeResults.com/connect.html) 
 
About Tea  
 
Tea, based in San Francisco, designs distinctive apparel collections inspired by the 
beauty we discover in our travels around the world. From the art of traditional 
Korean patchwork to the graphic boldness of Brazilian street graffiti, Tea designers 
find inspiration during their journeys, interpreting their discoveries into unique, 
beautiful clothing for children and women.  
 
Tea offers a full collection of clothing for children aged 0-12 that is made to love, and 
made to last. Tea recently introduced their first assortment of unique styles for 
women, available exclusively through their catalogs and teacollection.com. Its 
children’s clothes are also available at specialty and department stores, including 
Nordstrom, Bloomingdales, Saks Fifth Avenue, and more than 300 high-end 
boutiques in the U.S., Europe, and Japan.  
 
Please visit teacollection.com to view our latest globally-inspired collection. 
  
For more information or to receive product samples, please contact Krista Reinhard 
at 415-279-8647 or krista@teacollection.com. For additional press releases, please 
visit: http://teacollection.com/site/InfoPgs/pressreleases.htm 
 

### 
 
Shop: teacollection.com 
Fan: facebook.com/teacollection 
Follow: twitter.com/teacollection 
Watch:  youtube.com/teacollection 
 
 


